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Most people are online everyday
Base: Internet users

Less than monthly
Monthly :¥A3

Weekly RIFA

Daily



58% of people use a smartphone

L




85% under 35 years use a smartphone
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The average person uses 2.5 Internet connected devices




Many people have access to more
than one connected device

AN AN/

0 T 2 3 4+

1 @1 B3 EN




53% Parallel TV &
Device Use

® 47% No Parallel TV &
Device Use

Parallel TV & Device Usage

Source: https://www.consumerbarometer.com/en/insights/?countryCode=HU




® 49% Computer
54% Smartphone
® 10% Tablet

Device Used While Watching TV

Source: https://www.consumerbarometer.com/en/insights/?countryCode=HU
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Mobile isn't killing desktop. It's killing all our
free time.

Intemet Usage (Engagement) Growth Solid

+11% Y/Y = Mobile @ 3 Hours / Day per User vs. <1 Five Years Ago, USA

Time Spent per Adult User per Day with Digital Media, USA,
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Az egeszseges eletmod mint
hivoszo




Health as a hot topic

Educating to healthy choices Smaller portion sizes Take away market offering

“As we focus on educating people and  “Smaller portion packs will be brought ~ “The takeaway market to evolve so

see a collective shift in perception, we  to market, giving consumers more consumers can now enjoy healthy food,
will become much healthier and a options, and manufacturers new like sushi, delivered to their door.”
decline in obesity levels will follow.” revenue streams,”

Source:



http://jobs.thegrocer.co.uk/article/10-fmcg-trends-and-tips-2017/

Promotions will come back by offering
prizes

“Instead of wasting their marketing budget, retailers will divert
funds away from price cutting into engaging promotional
marketing in 2017, he says. “Our research proves the appetite
for promotions is stronger than ever, with 70% (of a 2,000-strong
sample of UK shoppers) entering prize draws, and 68% entering

a brand competition in 2016

Source: /]



http://jobs.thegrocer.co.uk/article/10-fmcg-trends-and-tips-2017/
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1 milliard euro felett a hazai online
kiskereskedelem

Szerz6: GKI Digital | 2017.02.22. | Hirek, Infografika, OKI

: ONLINE

gl

Infografika ° évértékelo

ONLINE KISKERESKEDELMI INDEX + 2017/1

Source: http://www.gkidigital.hu/2017/02/22/1milliardeuro/



AZ ONLINE VASARLOK OSSZETETELE AZ OKI INDEX KOSARERTEKEK
(2017 januér + Az elmalt egy évben vasdrolt online)

2,8 millio online vasarlo ) _ 209 A
5% mindssze évente 1x rendel az interneten N\.—/\/\ m

Gk adjak a forgalom 0,6%-at
40% viszont mar évi tobb mint 10x vasarol
Gk adjak a rendelések 68%-4t
27% Budapesten él
a fovarosiak adjak a rendelések 41%-at
50-50%-ban nd és férfi

TELJES KISKER ONLINE KISKER

25ezerFt 12 ezer Ft

A MAGYAR ONLINE
KISKERESKEDELEM SZAMOKBAN

ONLINE KISKERESKEDELEMI INDEX - 2017 / I.

2016310 Mrd Ft Az ONLINE Plligital indwrestiug

BT = KISKERESKEDELEMI
1 milliard ett{fsg FORGALOM

2016 UTOLSO NEGYEDEVE 9.9 millib b AZ ELALLASOK ARANYA

Q4 110 Mrd Ft

36% mely az éves forgalom 36%a AZ ONLINE
A

RENDELESEK H:ég,é

Awebdruhazak 66%-a

UERGERILAS TR ismeri az elallisok pontos okat.
regyedéy fargalmabal MA
b aranyban a muszak: ok SZ‘
zesedk : A LEGGYAKORIBB ELALLASI OKOK:

0 2_U|]|6_ db 02: 6,6 millio db
30 millio
“'3,9%* +0,3% (+14%)

AZ ONLINE

KISKERESKEDELEM + Amennyien a tefjes kiskereskedelmi forgalomba
SULYA Dl i ke 2 teemoyag 5 pikecs ksereseretver

55% - téves vilasztds
ATvereLUTAN IVRVR/A 4% - nem tetsas termek
34% - elégtelen parameéter (pl. szin)

6 millié db

e-kereskedelem infografika

Source: http://www.gkidigital.hu/2017/02/22/1milliardeuro/




Valtozasok a felszin alatt

2016-os év az online kiskereskedelem vonatkozasaban latszélag nem hozott
nagy valtozast:

e Tovabbra is dinamikusan, 18%-kal né a piac

e 7-8%-0s éves Uitemben emelkedik a magyar online vasarlé lakossag
mérete, mely jelenleg mar eléri a 2,8 milli6 f6t

e  Egyre tobb ismert, nagy marka jelenik meg a hazai online térben

e Az akereskedd, aki novekedni akar, annak muszaj a visszatéré

vasarlokra épitenie

Source: http://www.gkidigital.hu/2017/02/22/1milliardeuro/
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Top 50 kifejezés kdzll a teljesség igénye nélkul
Zold tea

Goji bogyo
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Szolitsuk meg a potencialis fogyasztdinkat,
az altaluk hasznalt készulékeken
keresztdl...

REACH them across all devices and .
platforms, at scale...

...IMPACT their thinking
and their actions...

...and give you measurable RESULTS
to optimize and grow.




...uzleti modellinknek megfeleld stratégiaval, mondjuk
el a torténetlnk és szerettessik meg a termeéklnket

AWARENESS CONSIDERATION PURCHASE LOYALTY
]
]
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