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At Media GROUP*

Film+ 28%
YouTube 28%
Viasat3 27%
Cool 25%
AXN 18%

National Geographic 17%

Spektrum 16%
Discovery Channel 16%
— Comedy Central 15%

Viasaté 12%

RTL I 9%

78%
62%

* ATMEDIA GROUP INCLUDES:
COMEDY CENTRAL

NATIONAL GEOGRAPHIC
SPEKTRUM
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ELERES TEKTNTETEBEN A YOUTUBE A HARMADIK LEGNAGYOBB TV CSATORNA. UGY, HOGY EGYEBKENT NEM EGY TV

(SATORNA
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csokkend adatforgalmi koltségek és a névekvo
adat-atviteli sebesség

l

a mobil video ‘robbanas’ elott all

10%

okostelefon felhasznalé

4% EMELKEDES

évrol évre a YouTube videdk okostelefonon
valo tartalomfogyasztasaban
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A VALLALKOZASNAK NONTE KELL, AKAR
GYANAKKORA BUDZSE MELLETT TS,
Al
A MARKETING VEZETOK 60%-RA NYOMASKENT
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MEDTA MIX OPTIMALLZACIO

1. Reach Builder

Keep the same budget
and increase reach
and even out
frequency among light
TV viewers, when you
move X% of TV dollars
to YouTube.

2. Max Awareness

Connect with the
greatest percentage of
your audience as
possible and add
more digital first, light
TV viewers when you
add YouTube.

3. Cost savings

Connect with the
same audience at the
same scale and
frequency at less cost,
through unbundled
YouTube options by
moving budget.
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ATELTES BUDZSEBOL A TV TEGYEZTE A KAMPANY KOLTSEGEINEK TOBBSEGET, 12%-05 ONLINE ES 36%-05 KULTERT

KOLTESSEL



ATFEDES AZ ELERESBEN

(i1 Tube;

28% ELERES

~\~
~

\N
~
—————————————————

0 7 7 . __ s
M /0 [I'[R[S E Az emberek 21.7%-a mindkét platformon |
taldlkozott a hirdetéssel, 6.6% csak a |
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08SZESSEGEBEN A YOUTUBE 6.6%-05 TOVABBI ELEREST BLZTOSTTOTT A TV KAMPANYOK MELLETT
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MEGTELENES MINDEN FELULETEN VALTOZATOS ES PONTOS CELOZHATOSAG







